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Best LinkedIn Profile Optimization Tips for Job Seekers

Your LinkedIn profile is often the first impression a recruiter, hiring manager, or new connection
forms of you — frequently before you've submitted a resume or had a single conversation. In
2026, that first impression is shaped as much by LinkedIn's algorithm as by the person reading it:
360Brew, LinkedIn's unified 150B-parameter ranking model, now decides whether your profile
and content even surface in searches and feeds in the first place.

A profile that's incomplete, generic, or inconsistent with the role you're targeting doesn't just look
unpolished — it can make you effectively invisible in the exact spaces where hiring conversations
now start. That's why treating your profile as an active, optimized asset — not a one-time-and-
forget formality — is one of the highest-leverage steps in a modern job search.

Headline

Skip the generic job title.

, Since recruiter search matches on exact phrasing and optimized headlines have been
shown to lift profile views by up to 40%. Put your primary keyword in the first 40 characters, since
that's what shows in search-result snippets. If you're actively looking, add "| Open to [Role Type]
Roles".

About Section

Treat it as a landing page, not a biography: open with what you do and who you help, list 3-5
quantified wins, then end with a clear call to action. Keep the first two to three lines especially
strong — that's what determines whether someone clicks "see more." This is the section 360Brew
leans on hardest for topical classification, so the language here should match the language in
your headline and your recent posts word-for-word.

Experience

Rewrite bullets around impact, not responsibilities: action verb + tool/scope + a number, 3-5
bullets per role. Weave in the tools and terminology from your target job postings naturally
rather than listing them separately.
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Add 30-50 skills rather than 5, and pin your top 3 to match the role you want, not the one you
currently have. LinkedIn's skill clustering feeds directly into how the algorithm categorizes your
professional identity.

Use Featured for a resume, case study, or a strong recent post as tangible proof a recruiter can
inspect. Get at least one strong, specific recommendation (ideally from a manager) — social proof
is often the tiebreaker between two similar candidates. Clean up your custom URL, especially if
it's going on a resume.

The biggest 2026 shift is that 360Brew cross-references what you post against your headline,
About, and Experience sections — if those don't tell the same consistent story, it actively
suppresses your distribution. For job seekers, that means:

@- Your profile and your posting topic need to match — a generalist profile limits how far
your content and your candidacy get shown.

@- Saves and meaningful comments carry far more ranking weight than likes now (a save
drives roughly 5x more reach than a like).

@- Hashtags no longer matter — 360Brew reads semantic meaning, not tags.

@- Engagement pods and automation tools got explicitly penalized after the March 2026
"Authenticity Update."

Beyond the static profile, posting 2-3x/week on a focused niche, engaging thoughtfully on others'
posts before you publish, and replying to your own first comments within a couple hours all
compound with the profile work above — since 360Brew tracks topical consistency across your
last ~20 posts as one of its strongest ranking signals.
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